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Love Cats Love Wildlife
Funded by Tweed Shire Council

The “Love Cats Love Wildlife” project tackles the 
staggering annual impact of roaming pet cats on 
native wildlife, amounting to a significant $241 
million Australia-wide. This initiative consisted 
of personalised cat training sessions and an 
impactful social media awareness campaign that 
aimed to mitigate the harmful effects cats can 
cause in the Tweed Shire region. 

The project commenced with participant recruitment from 
existing council datasets and social media channels. Out of 
233 targeted individuals, 31 cat owners expressed interest, 
with 15 selected based on specific profiles, primarily curfew 
or outdoor cat owners in the Tweed region. 

Statistics revealed a pre-training scenario: 86% of 
participants had never received any prior cat training, and 
60% reported previous cat injuries, including catfights, car 
accidents, or falls. Notably, only 53% were full-time indoor 
cat owners, while 25% adhered to night curfews for their 
pets. 

Post-training, a noteworthy shift occurred: 93% of 
participants believed in keeping cats indoors, indicating 
a significant change in perspective. Moreover, 64% 
improved their perception of cat training, acknowledging its 
effectiveness, while 21% maintained their initial beliefs about 
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